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MEETING
PEOPLE
WHERE THEY
ARE AT:

Understanding Health Communications in the
Social Media Era.
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Who We Are Looking to the Future
Types of Social Media Health Literacy defined
o Facebook/Instagram/X The Importance of Health Literacy

o YouTube Health Literate tools

o Both podcasts Adjusting Health Literacy for Social Media
Social Media as a tool Finding what works
Creating effective posts Becoming a Trusted Source
Understanding your audience The Proof is in the Pudding

o Traditional Media vs Social Media The Effect
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WHY WE ARE HERE

TRPHD prides itself on being first and foremost a team that works
together to create our education with our communities in mind.
TRPHD creates education in a way that everyone can understand and
have ideas of how to carry it out in day to day life.

WHY WE ARE HERE

Knowing our Audience and the use of multiple

nlatfarme
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ACCORDING TO CDC, LIMITED
HEALTH LITERACY IS A NATIONAL
PUBLIC HEALTH ISSUE THAT

AFFECTS ALMOST 9 ouT OF 10
ADULTS.
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WHO WE ARE: HAYLEY JELINEK

Health

« 30 years of social work dxpluie@t0and has worked at:
o DHHS
o Hospitals
o Child and Adult Protective Services
o Area Agency on Aging
« Main focus is on mental health, substance misuse, Narcan
distribution/education and minority health.
* Health Literacy Specialist Certificate

WHO WE ARE: AKAELA LIETH

Marketing & Communications
Coordinator

Bachelor of Arts 2017 from UNK

4 years experience in Broadcast News Production and Directing
Works directly with every program at TRPHD

Cultivated relationships with TV/Radio/Newspapers

YouTube and Podcasts
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TYPES OF SOCIAL MEDIA

S0OCIAL MEDIA AS A TooL
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CREATING
EFFECTIVE POSTS

raise your hand if this was the
last thing you read.

You read
this first

And then you read this

Then you read this
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Understanding Visuals

Color

Size
MBI
Background
Branding

TRPHD
NURSES

KNOW THE

RISK!
AND HOW TO STOP
AN OVERDOSE

DON'T BE A
SLAVE TO
ADDICTION!

NARCAN SAVES LIVES
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WHAT TO CONSIDER

Topic

What are you
conveying?

How much space
do you need

Pick a template
that fits your needs

Brand
Everything

Audience

Who do you want
to lookat this?

What platform are
you presenting on?

What is their level
of health literacy

How much is
too much?

Platform

. How much
information needs to
be given?

Online vs
Printed

Who do you want
to look at this?

Is it going to
cross platforms?
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UNDERSTANDING YOUR AUDIENCE
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MARKETING: PAST

MARKETING: PRESENT

SOCIAL MEDIA

« Relatively new job in the world of Marketing
» New position in the world of Public Health
« Very new position for TRPHD
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MARKETING: LOOKING TO THE FUTURE
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HEALTH LITERATE DEFINITION

 Health literacy refers to a person’s ability to

access, understand, evaluate, and apply health
information to make informed decisions about
their health.

 Organizational Health Literacy is an
organizations ability to allow people at all levels
of literacy to find the information needed to
access services of that organization

HOW DO | KNOW OUR MATERIALS ARE
HEALTH LITERATE?

* itis appealing to the eye and holds attention

* the information is relatable

* the information is understandable

* it is written using plain language

* it contains short sentences with bite sized chunks of
information

22
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WHERE TO FIND HEALTH LITERACY TIPS AND TOOLS:

HEALTH EQUITY CONSIDERATIONS
FOR DEVELOPING PUBLIC HEALTH

COMMUNICATIONS X GATEWAY TO
HEALTH COMMUNICATION X CDC

LIQuiD MODE DELIVERS BETTER
DIGITAL READING EXPERIENCES FOR
ALL STUDENTS (ADOBE.COM)

IHA'S LEARNING MANAGEMENT SYSTEM:
IHA'S HEALTH LITERACY SPECIALIST
CERTIFICATE PROGRAM
(HEALTHLITERACYSOLUTIONS.ORG)

WRITTEN COMMUNICATION X AGENCY FOR
HEALTHCARE RESEARCH AND QUALITY
(AHRQ.GOV)

WHAT IS HEALTH
LITERACY? X
HEALTH LITERACY
X COC

FREQUENTLY ASKED QUESTIONS X
THE COC CLEAR COMMUNICATION
INDEX X CENTERS FOR DISEASE

CONTROL AND PREVENTION

YOU'LL LEARN ABOUT 3 FREE
ASSESSMENT TOOLS:
PATIENT EDUCATION MATERIALS
ASSESSMENT T0OOL (PEMAT)
CLEAR COMMUNICATION INDEX
(INDEX)
SUITABILITY ASSESSMENT OF
MATERIALS (SAM)
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FINDING WHAT WORKS

6.6K 715 333 157

Facebook Instagram X (twitter) YouTube

BECOMING A TRUSTED SOURCE




PROOF IS IN THE
PUDDINCE ™ 7yitcer 00

7 posts - 1,345 posts

YouTube:

8 videos - 95 videos

Instagram:
69 reach - 864 reach
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