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Background 
 
TFN contracted with Snitily Carr to conduct a focus group with current smokers who lived in a 
household with at least one child under the age of 18. The focus group was held in Lincoln and 
participants were recruited by phone. Two creative concepts were developed in order to educate 
consumers about the harmful effects of secondhand smoke (SHS).  
 
Participants were asked to comment on current rules regarding smoking in their household and 
vehicle, to whom those rules apply, and what age of children are present in the household. 
Participants were then asked to share their opinions about specific creative messages and designs 
and provide feedback based on their likelihood of noticing the advertisement and acting on the 
message.  
 
 
Focus Group Demographic and Goal  
 

1. Smoking household member aged 19+ who has at least one child under 18 living at home 
Target Demographic 

2. Non-smoking household member aged 19+ who has at least one child under 18 living at 
home 

 
Goal 
Test secondhand smoke creative concepts and obtain feedback from target audiences regarding 
the two creative treatments presented.  

 
 
Participants 
 
Name Age Children Ages in Household Smoker in Household  
Steve 35–44 6–10, 11–17 No  
Stephanie 35–44 6–10 Yes  
Erik 35–44 under 6 Yes  
Mary 45–54 11–17 Yes 
Melissa 20–34 under 6, 6–10 Yes  
Don 45–54 6–10 No 
Marshall 35–44 6–10, 11–17 Yes  
Haley 20–34 6–10 Yes  
Robin 45–54 11–17 Yes 
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TFN Secondhand Smoke Creative Testing Discussion Guide 
 
Introductions and general discussion about smoking and how there is no right or wrong answer. 
1. What kind of rules, if any, do you have about smoking in your home, car, and in public? Why? 
2. When you think about secondhand smoke, what is the first thing that comes to mind? Why? 
3. Do you believe there are any adverse effects to being exposed or exposing others to 

secondhand smoke? Why? 
4. What kind of information would you need to hear that could affect your opinions regarding 

secondhand smoke exposure? Why? 
 

Creative Testing 
I’m going to ask you to listen and preview storyboards for two television spots and I want to get 
your reactions to each spot. 
5. What do you remember most from what you’ve just seen and heard?  
6. Why did that (visual or audio mentions) get your attention? 
7. If you could change anything about the advertisement to make it more impactful or noticeable, 

what would it be? Why? 
(Repeat Q5, Q6, Q7 for each concept) 
 

8. When you look at both of these television spots, which one do you think would capture your 
attention the most? Why? 

9. Would the concept that you selected as the one you liked the most, get you to make 
changes in regards to exposing you, your family or others to secondhand smoke? Why or 
Why not? 

10. Where do you look for information? (Website, Mobile app., Facebook, Twitter, Television, 
Magazine, Paper, etc.) 

11.  Is there anything that you believe needs to be conveyed or considered that we haven’t 
talked about or that would encourage you to act on limiting you or family’s exposure to 
secondhand smoke? 
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Key Observations 
 
1. All of the participants indicated that they do not allow smoking in their home and the 

majority of the participants indicated that they do not smoke in their vehicle when children 
are present. A number of the participants do smoke in their car if they are alone or there are 
only adults in the vehicle. (The only participant who indicated that smoking was allowed 
around children lived in her boyfriend’s home, so she does not make the rules. But, she 
indicated she will never smoke around the young child.) 
 

2. Nearly all of the participants knew of someone who did smoke around children or who does 
not have rules regarding smoking in the home or car. 
 

3. When asked to indicated what comes to mind when they think about SHS, nearly all of the 
participants agreed it was smelly, not pleasant, and generally believed that children should 
not be exposed to SHS. 

 
4. Participants generally believed that SHS exposure is harmful or effects people’s health, since 

most noticed that they had some sort of adverse reaction to smoking or being exposed to 
SHS. Many indicated it made their eyes water, caused them to cough or have difficulty 
breathing, and one participant noted his wife was diagnosed with lung cancer and she was a 
non-smoker who had lived with a smoker. 

 
5. All but one of the participants felt like they already were aware of the fact that SHS 

exposure had adverse effects on health. One participant had some hesitation about exactly 
how bad it was and indicated he would like to see conclusive research. 

 
6. Feedback regarding the creative spot titled, “Ashtray cereal” was mixed, but generally 

positive. The majority agreed that this spot had a strong impact since it showed the 
selfishness or lack of awareness from the smoking mother. There were a few comments that 
the spot had a noticeable story or just more going on so it would grab attention. 
 
Participant comments indicated that a in-your-face message was more memorable and 
impactful because it’s pretty blunt and should make a parent feel guilty about exposing their 
child to SHS. 

 
7. Participant comments regarding the second spot titled, “Secondhand kid” were also mixed. 

There were some who noted that the simplicity and white background made the message 
easy to understand. 
 
The majority of the participants noted that it would be too easy for them to overlook if they 
saw the ad on television. Some said the young girl with attitude was something that they 
hear enough of in their daily life that they may tune out. 

 
8. When the participants compared the spots, the majority preferred the “Ashtray cereal” 

treatment because it portrayed a selfish or oblivious smoker who is not aware that SHS 
exposure has many of the same adverse effects on a person/child as smoking. 
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9. Further discussion of the preferred treatment by participants allowed the group to make 
creative recommendations. Comments such as,” make sure the mom’s teeth aren’t too 
white” or “the child should be coughing” were all made in an effort to make the spot feel 
more realistic. Other suggestions were to show the adverse effects of SHS on the child 
(coughing, watery eyes, etc.) and highlight the selfishness of the smoking mother by 
focusing on the child since she is not. 
 
Because storyboards were used, additional feedback was directed at how to improve the 
storyboard or visual more than the story (e.g. make the cereal generic, make it more 
obvious that the cereal includes cigarette butts and is in an ashtray). 

 
10. When discussing the two creative spots, many participants referenced other advertisements 

produced by TFN. The spot with the kids in the car filled with smoke was noted more 
frequently than other ads. 
 

11. Participant input continued as they were asked to consider whether either advertisement 
would reach people who continue to expose children to SHS. The majority of the 
participants suggested that the “Ashtray cereal” spot would have a bigger impact on the 
people they knew, because it’s more to the point and had elements that are “gross” so it 
would capture the viewers’ attention. 
 

12. Use of the Internet was prevalent with all of the participants. Internet use or online access 
to news was a primary source for information with nearly all of the participants. Although a 
majority of the participants said they still watched the news on television, although they 
tended to DVR many of the non-news shows they watched regularly. The radio was a 
frequently mentioned source of information for a number of participants since they spend a 
fair amount of time in the car. 
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Appendix A 
Television Scripts Tested 

  
Ashtray Cereal Spot 
 
 
 
1  Wide shot of mom and 5-year-

old son in kitchen, son is sitting 
at the kitchen table, mom is at 
the counter by the refrigerator 
 

SFX: music up and under 
 

Mom: 
Ready for another big day? 

2  Medium shot of mom finishing 
smoking her cigarette and then 
putting it out in an ashtray 
 

(after taking last drag off cigarette) 
Now, remember, you have practice 
today. 

3  Cut to mom grabbing a box of 
cereal, pouring cereal in 
ashtray, and pouring in some 
milk 
 

 
So we’ll go right to the soccer field 
when I pick you up from school. 

4  Mom puts ashtray of cereal in 
front of son 
 
Frame freezes 

 
 

VO: 
Smoking around your kids? Yeah, it’s 
kind of like that. 
 

5  Cut to son eating cereal  
 
TFN logo comes up 
 
CG:  
 
Tobacco Free Nebraska, 
Nebraska Department of Health 
& Human Services, Division of 
Public Health 

Secondhand smoke contains 
thousands of toxic chemicals that can 
have a lasting effect on your child’s 
health. 
 
Protect your children. Don’t smoke 
around them or any child. 

Scene SFX Audio 
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Secondhand Kid Spot  
 

 

1 Wide shot of 10-year-old girl on 
white set 

SFX: music up and under 
 

Girl Onscreen: 
So, I get everything secondhand from 
my older sister. 
 

2 Illustrated shoes walk into then 
out of the shot 

(SFX: squeaky shoes) 
 
Like almost ALL my clothes AND my 
shoes. Most of the time, the stuff 
doesn’t even fit. 
 

3 Illustrated bike wheels into then 
out of the shot 

(SFX: old, wobbly bike wheeling in) 
 
Yeah, my bike? Secondhand too, right 
down to the torn seat. 
 

4 Cut to medium shot 
Girl takes an inhaler out of her 
pocket, gestures with it, and 
then uses it 

Oh, and I get my asthma secondhand 
from my parents’ smoking. 
 
(SFX: inhaler noise) 
 

5 Girl puts inhaler back in her 
pocket and walks off screen 
 
TFN logo comes up 
 
CG: Tobacco Free Nebraska, 
Nebraska Department of Health 
& Human Services, Division of 
Public Health 

VO: 
Secondhand smoke contains 
thousands of toxic chemicals that can 
have a lasting effect on your child’s 
health. 
 
Protect your children. Don’t smoke 
around them or any child.  

 

Scene SFX Audio 
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